
Putting Goals into ACTION

Client's Name: ______________________________________________

Start Date ______________                 Target Date ________________

Completion Date_________________

Goal – Written in the form of a statement. 
Must be SMART (Specific, Measurable, Agreed Upon, Realistic, Timely)

Expected Results (How will you feel when you achieve your goal?)
1.

2.

3.

4.

5.

Agree Upon with____________________________ Date____________________

www.timmilne.com                                                  coachingyouwith-lifecoaching@yahoo.com
TMLC-PGIA,  Reference 5172, PO Box 6945, London, UK, W1A 6US                    Page 1 of 3 

http://www.timmilne.com/
mailto:coachingyouwith-lifecoaching@yahoo.com?subject=TMLC%20PGIA%20Enquiry


Putting Goals into ACTION
Benefits from achieving this goal. (What positive results will you enjoy?)
1.

2.

3.

4.

5.

Tracking: How you are going to measure your results?

Potential Obstacles:

Solutions and Opportunities:
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Putting Goals into ACTION
Specific Steps to Achieve Goal Target 

Date
Completion 

Date

1
2
3
4
5
6
7
8
9
10
11
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13
14
15
16
17
18
19
20
21
22
23
24
25
26

Is this goal in alignment with your values?

Is achieving this goal worth the time and effort involved? Yes____ No_____
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